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Problem Scenarios
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Problem Scenarios



Why focusing on Vestibular and Proprioceptive senses in kids� furniture?
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Benchmarking 



Competitive Analysis
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Human Subjects Research 
Protocol Institutional 
Review Board (IRB)
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Insights

Expert Interview



User-Centered Research
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Interviews
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Family Persona
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Persona | Sara and her daughter Mia
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Desktop Research
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Prompt
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Movements Exploration & Bodystorming 
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Geometry Exploration
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Integration of Activities and Behaviors



Form Iterations



3D Printed Mockups
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3D Printed Mockups
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3D Printed Mockups
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Human Factors and Ergonomics
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3D Modeling Refinements and iterations



Final Concept 3D Model



Technical Drawings
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Full Scale Prototype



User Testing



User Testing





Final Concept Rendering



Logo and Branding



Color Options



Use Scenarios
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Manufacturing
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Future Direction
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